CONNECTICUT’S MEDICAL GROUP MANAGEMENT ASSOCIATION 

GOES SEARCHING FOR EAGLES AND BIRDS 

Farmington, CT – The sun was shining and the birds were chirping as members of the Connecticut Medical Group Management Association made their way to the Tunxis Plantation Golf Course for a day none would soon forget, being brought in large part by Platinum Sponsors: CSMS-IPA, MEDCONN and Origin Healthcare Solutions.

Members began arriving early and in droves. One after another golfers filed passed the registration table ready to play. 

Knowing that a picture is worth a thousand words, we conveniently set-up the raffle prize table in a place where guests were forced to walk slowly by. In some cases we even consciously delayed them with conversation to ensure they stop and look at the wonderful booty up for grabs which included a flat-screen TV, a Callaway golf bag, a set of new Callaway irons sponsored by Origins Healthcare Solutions, golf shoes, golf clothes, an HD video recorder, camera, Kindle book reader any many other prizes.  

Each player gave their name and in return received a starting hole assignment, and a box of PROV1 golf balls, sponsored by Jacobs, Walker, Barry & Rice. Many looked at us asking if they get the whole dozen or do they split with their foursome.  They were delighted when told each golfer receives their own dozen! Smiles continued as they made their way through registration.  When they reached the raffle area, they were asked a very simple question, “care to buy a raffle ticket?”  If there was no response, it came again, “excuse me, but would you care to buy a winning raffle ticket?” 

And buy they did. These folks gobbled up raffle tickets and mulligans like never before. Their voracious appetite had to be driven in large part by a strong desire to make a difference in a child’s life, as proceeds from the raffle went towards supporting the wonderful children’s organization; the Hole in the Wall Gang camps.  

CMGMA raised nearly $1,700 that morning, with Theresa Harper and Catherine Annulli raising additional monies during the evening activities. In all, the raffle event was hugely successful thanks to the unwavering support of CMGMA membership.  Come to think of it, with so many well-dressed, stylish golfers purchasing so many mulligan’s (we sold out of mulligans…

twice!), it’s a surprise that anyone could shoot over par! 

Before we knew it, the gun sounded alerting players that the tournament would soon be underway.  Players made their way from the driving range, which was co-sponsored by Benefit Planning Services and the Center for Bone and Joint Care.  As rules were announced, foursomes applied sunscreen, marked their balls, and made their way to designated carts, sponsored by Quest Diagnostics.  The line of golfers was impressive; like a parade of soldiers in multi-colored uniforms and very proper shoes.  As they made their way past the staff table, it was hard to not to think about Caddyshack.  “It’s in the hole, it’s in the hole.” 

The course set up was beautiful that day. ProMutual Group sponsored the HOLE IN ONE $10,000 Prize Hole. And while there was very little wind, tee boxes were set forward but pin placements were like Sunday in Augusta (I heard a few groans about the back left pin placements on #5 and #13).

As I rode the course that afternoon with other CMGMA executive team members, it was clear that the day was a rousing success.  Lunch was served as players passed the on-course snack bar.  There was a wonderful spread of hamburgers, hot dogs, sausages and beverages. The beer was cold, soda was flowing and the crowd was a buzz about who would take the trophy and the various prizes on the course. I actually heard one person say to another, “if you win it’s only because you bought 5 mulligan’s.”  A beverage cart made its way around the course all day with cold drinks and candy sponsored by CMIC.

It was hard not to notice the skip in people’s step.  From the guy who just shot a worm-burner up the fairway to the lady I saw drive the ball like Paula Creamer.  This day was not about scores or competition but about camaraderie, fun and doing “good” for others.

After golf, it was time for the Cocktail Hour sponsored by Aflac/Bennett & McGovern, Beers & Hamerman & Co, CPA’s, Century Financial Services, CSMS, TD Insurance and Weinstein & Anastasio, PC.,  Dinner was sponsored by Essex Financial Services and SMB Networks, LLC.  By the looks of things, people enjoyed the food and drink. Not a morsel of food was left at the end of the night.

Following dinner and desert, Dan Neal took over as MC of the evening’s events.  He got the crowd going and prepared them for the entertainment soon to come.

CMGMA golf winners for low net were Marty Nagle, John Fitt and Dan Lathrop and low gross were Tom Harney, Don St. Onge, Bill Poirer, and Mike Bernier. The foursome with the highest score were each given a special award…a waffle ball and bat set!

All in all, it was clear that the CMGMA membership came out to play! 

